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Pan-India East West North South

(Y-o-Y % growth)

Region-wise Sales Growth in 1st August–26th October 2025 vis-a-vis 

9th August–3rd November 2024
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(Y-o-Y % growth)

Category-wise Sales Growth from 1st August–26th October 2025 vis-a-vis 9th 

August–3rd November 2024
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Pan-India East West North South

(Y-o-Y % growth)

Like-for-Like sales from 1st August–26th October 2025 vis-a-vis 9th 

August–3rd November 2024
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(Y-o-Y % growth)

Like for Like wise Sales Growth from 1st August–26th October 2025 vis-a-vis 9th 

August–3rd November 2024
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