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RAI Business Survey - Round 66

15t August—26th October 2025 vis-a-vis 9t August—3d November 2024
Comprehensive 87-day festive comparison
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Category-wise Sales Growth from 1st August-26th October 2025 vis-a-vis 9th

August-3rd November 2024
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Like-for-Like sales from 1st August-26th October 2025 vis-a-vis 9th “rai
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Like for Like wise Sales Growth from 1st August-26th October 2025 vis-a-vis 9th

August-3rd November 2024
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