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Govt taps logistics firms to link
consumers with kirana shops

John Sarkar & Sidhartha | Tnn

New Delhi: The government
isready with aschemetogetki-
rana stores to directly deliver
essential goods at your doorst-
ep using the network of logist-
ics firms that have hitherto
provided last-mile connectivi-
ty to e-commerce companies.
The idea is to use messagi-
ng platforms such as WhatsA-
Pp to connect consumers with
kirana stores, who will pay via
e-tools such as UPI and BHIM.
The logistics firms then come
intoplay, to pick up grocery and
other products from the stores
through their network of deliv-
ery boys. And, the Aarogya Se-
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tuisproposed to be put to use to
avoid any risk in the chain. Of-
ficials said states and local ad-
ministration can also use the

network to deliver grains and
pulsesfrom PDS to consumers.
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Govt using
crisis to help
kiranas take

on biggies
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urrently, district admini-
C strations implementing
the lockdown across sta-
tesrely onlocal traders to supp-
ly using e-rickshaws and other
modes. The department for
promotion of industry and in-
ternal trade, has already tested
it in six cities, including Var-
anasi, and officials said the
platform would be deployed
over the nextfew days.
Manufacturers are being
onboarded and aligned for
supply of essential commoditi-
es, even as tech partners are be-
ingroped in forlogisticsand di-
gitization of their services, so-
urces told TOIL
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PARTNERS

While it willhelpretailers as
well as well producers and who-
lesalers meet the demands of
consumers, the government al-
so seems tobe using the Covid-19
crisisas an opportunity tomake
kirana stores self-sufficient tota-
ke on their much-celebrated ri-
vals—supermarket chains and
e-commerce players, who are
unable to meet consumer needs
duringthelockdown.

“Duringthecrisis, ithasbe-
en reiterated through several
meetings with industry and go-
vernment stakeholders thatki-
ranas have stood tall while the
online machinery has collap-
sed. Online grocery is just2-5%
of overall grocery business. Ki-
ranas are thelifeline. Our sales
to kiranas have increased by
50% during this time. Ata time
when FMCG players are opera-
ting at 15-20% capacity, they
should be given first preferen-
ce,” Arvind Mediratta, Metro
Cash & Carry India.



