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Large-format Offline Retailers Step
up Efforts Via Online Channels
Large-format offline retailers and wholesalers,
including Future Group, Spencer’s Retail, Metro
Cashand Carry and Walmart's Best Price, have
stepped up efforts toservice customers online,
buildingomnichannel models to deliver goods
and groceries amid a nationwide lockdown that
has beenextended till May 3.
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Covid-19 Crisis is Pushing
Big Offline Retailers Online

OPENING SOON Large-format offline retailers are accelerating efforts to build omnichannel models

Rasul Bailay &
Alnoor Peermohamed

New Delhi | Bengaluru: Large for-
mat offline retailers and wholesal-
ers, including Future Group, Spen-
cer’s Retail, Metro Cash and Carry
and Walmart’'s Best Price, have
stepped up efforts to service custom-
ers online, building omnichannel
models to deliver goods and grocer-
iesamid a nationwide lockdown that
has been extended to May 3.

The move, buoyed by increased de-
mand fromcustomers whoareorder-
ing staples and household supplies
online in thewake of restrictionsim-
posed due to the Covid-19 pandemic,
isacautiousfirststepfromthe brick-
and-mortarretailersalthoughitisas
yet unsure if demand will persist
evenafter thelockdown ends.

Future Group, which serviced on-
lineordersforgroceriesonly fromits
Easy Day stores in Delhi NCR, has
extended that capability to 250 of its
BigBazaar stores across the country

“We were able to launch BigBazaar-

.com within ten days and since then
we’ve scaled it to about 10,000 orders
a day,” said Bharati Balakrishnan,
senior VP, digital commerce, Future
Group.

The group, which received an in-
vestment from US e-commerce giant
Amazon last year; says it is currently
servicing Amazon’s orders, those
through its own website, as well as
through phone by its customers.

While it has its own delivery fleet,
the retailer is also working with
hyper local delivery app Dunzo and
logistics player Shadowfax to pick
up and deliver orders to homes.

“We’re running online wherever
we're allowed to operate stores.
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Some of the stores are adopting on-
line orders faster than others,” Ba-
lakrishnan said.

Big Bazaar said online or telephon-
ic orders accounted for about 30% of
the hypermarket’s sales, even as the
bulk of sales continuedtobe through
customers visiting stores even dur-
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Future Group has ex-
tended capability to 250
Big Bazaar stores

« Future Group is working
with Dunzo and Shadowfax

« Spencer’s Retail partnering
with Swiggy, Uber and
Rapidoto deliver orders

« Metro Cashand Carry
Indialaunched its mobile
app to help customers

ing thelockdown period.

“Yes, it looks on current thinking
that customers are going to adapt to
shopping omnichannel,” a Big Ba-
zaar spokesperson said.

Kolkata-based Spencer’s Retail has
also partnered with internet firms
like food delivery platform Swiggy,
cab-hailing app Uber and bike taxi
startup Rapido to deliver orders
placed by customers on its website.

The retailer, which had launched a
shoppingapp twoyearsago,haspart-
nered with Flipkart, making its in-
ventory visible to shoppers on the
Walmart-owned platform in order to
service a larger number of out-of-
storeorders.

“Now, during the lockdown, our
0O0S (out of store) business has gone
up from a low single digit to double
digits, thanks to e-commerce and
phone orders increasing multiple
times,” said Devendra Chawla, CEO
of Spencer’s Retail, which operates
about 200 supermarkets in various
cities. German wholesaler

Metro Cash and Carry

India launched its mo-

bile app earlier this

month. Initially, it

had planned to pilot

the app for mem-

bers in Bengaluru

only, but the Co-

vid19 pandemic

prompted it to roll

out the facility

nationwide.

“We are already

getting more

than 100 online or-

ders from traders

per store per day

across the coun-

try,” said MD Ar-
vind Mediratta.




